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Overview 

Bigzy is a next-generation hybrid social network designed to empower users by providing them with 

control over data, enabling fair revenue distribution, and ensuring enhanced privacy. Unlike traditional 

social media platforms that generate profits by exploiting user data without consent, Bigzy leverages 

cutting-edge blockchain technology and a well-structured token economy to create a self-sustaining 

ecosystem where users are directly rewarded for their engagement and contributions. 

The rise of Web3 technologies and decentralized applications (dApps) has revolutionized how users 

interact with digital platforms. Bigzy integrates these innovations to offer a transparent, equitable, and 

rewarding experience, fundamentally transforming the way social media functions. 

Mission 

To create a social platform where users can share their creativity and generate income.  

Vision 

To become one of the world's leading social networks focused on photo and video sharing, powered by 

a token-based economy. 

Bigzy envisions a future where social networking is community-driven, besed on token economy, and 

free from the monopolistic control of centralized corporations. We prioritize security, privacy, and fair 

monetization, ensuring a balanced ecosystem that benefits all participants. 

Specifications 

In today’s digital age, traditional social media platforms dominate the landscape but often exploit user 

data without adequate compensation. Meanwhile, fully decentralized platforms struggle with usability 

issues such as slow performance and high transaction costs. Bigzy bridges this gap by offering a hybrid 

model that ensures: 

• Seamless user experience. 

• Transparent and equitable reward systems. 

• Fast and cost-effective blockchain transactions. 

By integrating Web3 technologies into a centralized framework, Bigzy empowers users to monetize 

their activities while maintaining control over their data. 

Key Features 

• User Data Ownership: Users maintain full control over their personal data and decide whether 

to monetize it in exchange for rewards. 

• Blockchain-Based Economy: Bigzy operates on a blockchain-powered decentralized system 

using the Bigzy Token (BIGZY) for transactions and rewards, ensuring transparency and 

security. 
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Statement 

• Fair Monetization Model: Unlike traditional social platforms, Bigzy ensures that content 

creators, advertisers, and users share revenues in a fair and transparent manner. 

• AI-Powered Content Moderation: An ethical AI system filters out harmful or inappropriate 

content while preserving free speech. 

• NFT Integration: Users can tokenize digital content, such as artwork and videos, as NFTs, 

granting them full ownership and monetization rights. 

• Play-to-Earn & Engagement Rewards: Users earn BIGZY tokens through interactions, 

participation in challenges, and engaging with content on the platform. 

• Transparent Advertisement System: Advertisers interact directly with users who voluntarily 

opt into ad campaigns and receive compensation for their attention. 

Problem Statement 

Traditional social media platforms face several challenges: 

• Unfair Data Exploitation: Platforms monetize user data without providing proportional 

benefits. 

• Lack of Financial Incentives: Users contribute valuable content but rarely receive direct 

financial rewards. 

• Inefficiencies in Fully Decentralized Systems: While blockchain offers transparency, it often 

comes at the cost of speed and scalability. 

Bigzy addresses these pain points by combining the convenience of centralized platforms with the 

transparency and fairness of decentralized reward mechanisms. 

Market Analysis 

Target Audience 

o Demographics: Primarily Generation Z and Millennials who are tech-savvy and value 

innovation. 

o Content Creators: Amateur and professional creators seeking new avenues for monetization. 

o Advertisers: Businesses looking for effective marketing channels. 

o Blockchain Enthusiasts: Early adopters of Web3 technologies.. 

Market Size 

o Over 4.5 billion active social media users globally. 

o Global digital advertising revenue projected to exceed $600 billion by 2024. 

Competitors 

Traditional Platforms: 
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• Instagram 

• TikTok 

• Facebook 

Decentralized Platforms: 

• Steemit 

• Minds 

• BitClout 

Competitive Advantage: 

• User Empowerment: Unlike traditional networks that exploit user data, Bigzy enables users to 

monetize their interactions while maintaining privacy. 

• Decentralized & Transparent: A blockchain-powered model ensures fairness and prevents 

corporate monopolization of profits. 

• Hybrid Model: Combines centralized usability with decentralized rewards. 

• Gamified Features: Encourages engagement through daily challenges and loyalty programs. 

• Token Economy: Transparent and efficient reward system using the $BIGZY token on the 

blockchain. 

Business Model 

• Bigzy Airdrop and Token Backing Strategy 

Airdrop Phase 

During the airdrop phase, users are incentivized to participate by completing specific tasks. These tasks 

include uploading content to the platform, engaging with the community, and other activities that 

contribute to the growth of the Bigzy ecosystem. In return for their contributions, users are rewarded 

with $BIGZY tokens. This strategy not only drives early adoption but also ensures active participation 

from the community in the initial stages of the platform's development. 

 

Token Backing Mechanism 

To ensure the stability and long-term value of the $BIGZY token, a dedicated backup account has been 

established. This account is funded with the equivalent of 1 million USDT , which is locked and 

reserved as a safety net for the token's value. The primary objective of this backup account is to 

guarantee that the value of $BIGZY does not fall below its pegged USDT equivalent. This mechanism 

serves as a token backing system , providing confidence to users and investors about the token's 

intrinsic value and reducing volatility risks. 
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Network Activation and Exchange Listing 

Network Activation : Once the platform reaches 100,000 users , the network will officially go live, 

marking the beginning of active operations. At this stage, users can fully utilize the platform’s features, 

including earning and spending $BIGZY tokens. 

Exchange Listing : After achieving 1 million users , the $BIGZY token will be listed on reputable 

centralized and decentralized exchanges . This listing will enhance liquidity, broaden accessibility, and 

further solidify the token's position in the market. 

 

Bigzy generates revenue through multiple streams: 

• Targeted Advertising: Users voluntarily opt into advertisements and receive token rewards 

for their engagement. 

• Premium Subscriptions: Premium users access exclusive content, advanced features, and ad-

free experiences in exchange for BIGZY tokens. 

• Contest Fees: A percentage of tokens spent in competitions. 

• Boosted Content Display: Users pay to promote their content. 

• Transaction Fees: Small fees for token conversions. 

• Token Value Growth: Profit from increased $BIGZY token value. 

• NFT Marketplace: Users can buy, sell, or trade digital assets, including artwork, video 

content, and in-app collectibles, using BIGZY tokens. 

• Data Monetization with Consent: Users can choose to share anonymized data with market 

researchers or advertisers and receive compensation. 

Tokenomics 

● Token Name: Bigzy Token (BIGZY) 

● Blockchain Network:  token with plans for multi-chain support and Layer-2 scaling. 

● Total Supply: Fixed at 10 billion tokens to prevent inflation and ensure sustainable value 

growth. 

● Distribution: 

o 50% allocated for user rewards, airdrop, and ecosystem incentives. 

o 20% allocated for development, operational costs, and team compensation. 

o 25% reserved for marketing, partnerships, and community engagement initiatives. 

o 5% allocated for liquidity provision and future strategic investments. 

● Application: Users who stake BIGZY tokens receive additional token rewards. The Bigzy 

Token is a utility token that users spend to access premium features .  
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Marketing Strategy 

Acquisition: 

• Digital Ads: Campaigns on Google and major social media platforms. 

• Influencer Partnerships: Collaborations with popular influencers to attract new users. 

• Referral Programs: Rewards for inviting friends. 

• Airdrops: Free distribution of $BIGZY tokens to early adopters. 

Retention: 

• Daily Challenges: Encourage consistent participation. 

• Loyalty Rewards: Incentivize active and loyal users. 

Business Advertising: 

• Advanced Analytics Tools: Help advertisers target precise audiences. 

• Sponsored Content: Allow businesses to sponsor user-generated content. 

 

Platform Architecture 

Centralized Components: 

• User Interface: Intuitive navigation for smooth interactions. 

• Account Management: Secure handling of user accounts. 

• Data Analytics: Insights for creators and advertisers. 

• Artificial Intelligence: Ethical AI moderates’ content, enhances security, and refines content 

recommendation algorithms. 

Web3 Integration: 

• Blockchain smart contract: For secure and efficient transactions.. 

• Transparent Reward Distribution: All rewards logged on-chain for accountability. 

Token Economy: 

• Users earn $BIGZY tokens through interactions, contests, and challenges. 

• Low-cost, high-speed token transactions ensure seamless operations. 
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Figure 1, How to work? 

Required Team 

Chart 1, Building Bigzy requires expertise across various domains 
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Frontend Developers 
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QA Engineers (2)
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Roadmap 

Chart 2, Bigzy Roadmap 

 

Financial Projections 

Bigzy introduces a sustainable token-based economy designed to distribute rewards among users, 

content creators, and advertisers while maintaining financial incentives for long-term ecosystem 

growth. 

Expenses: 

• Platform development: $400,000  

• Initial infrastructure:  

o Initial Phase (100K users): ~$400,000 annually. 

o Large Scale (10M users): ~$3.25 million monthly. 

• Marketing: $200,000 

• Token Lock: $1,000,000 

First-Year Revenue : 

• Competition fees: $500,000 

• Advertisements: $1,000,000 

• Paid fast content display: $300,000 

• Transaction fees: $200,000 

Total revenue: $2 million in the first year 
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sharing and AI-driven 
content curation.

Airdrop and User 
engagement.

List BIGZY tokens on 
leading decentralized and 
centralized exchanges.

Enhance platform security 
and deploy additional 
scaling solutions.

Launch a mobile 
application with seamless 
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Expand into international 
markets with multilingual 
support and localized 
content.

Establish additional 
strategic partnerships 
within the blockchain 
ecosystem.

Develop advanced AI-
powered content 
recommendation and 
monetization tools.

Introduce a fully 
decentralized NFT 
marketplace for user-
generated digital assets.
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Monetization Strategies 

Advertising: 

• Targeted ads based on user preferences. 

• Various formats like video ads, sponsored posts, and story ads. 

Subscription Models: 

• Premium subscriptions for ad-free experiences. 

• Creator-specific subscription plans. 

E-commerce Integration: 

• Enable direct product sales within the app. 

• Earn commissions from affiliate marketing. 

Business Ecosystem 
Table 1, Business Ecosystem 

Value Proposition 

• On-demand entertainment 24/7. 

• Unlimited access to diverse content. 

• Income generation for both creators and viewers. 

• Effective advertising solutions. 

Customer Segments 

• Individual users consuming content. 

• Geographical segmentation based on language/content preferences. 

• Advertisers seeking targeted campaigns. 

• Networking professionals. 

Key Activities 

• Technology development and scaling. 

• Airdrop to attract users. 

• Content distribution and data analysis. 

• Token-driven economy management. 

Key Partners 

• Investors. 

• Media producers. 

• Blockchain network. 

Key Resources 

• Brand name (Bigzy). 

• Mobile app and website. 

• Network effect between creators and viewers. 

• Collected data and user-generated content. 
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• Staff and creators. 

• Tokens and airdrops. 

 

Conclusion 

Bigzy is redefining the future of social networking by combining decentralization, transparency, and 

fair monetization. With its blockchain-based economy, AI-powered moderation, and user-focused 

approach, Bigzy stands as a pioneering platform that empowers users while promoting data privacy 

and financial equity. By bridging the gap between social media and Web3, Bigzy provides a new 

standard for digital interactions that benefit users, creators, and advertisers alike. 
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Appendix - Security 

Smart Contract Security 

Smart contracts are the backbone of blockchain platforms, especially since they handle token 

transactions, rewards distribution, and other critical operations. Here are some security measures to 

highlight: 

Code Audits by Third-Party Firms 

• Conducting third-party security audits by reputable firms specializing in smart contract 

security (e.g., CertiK, OpenZeppelin, Trail of Bits). 

• Mentioning that all smart contracts undergo rigorous testing and auditing before deployment. 

Formal Verification 

• Implementing formal verification techniques to mathematically prove the correctness of the 

smart contract logic. 

• This ensures that the code behaves as intended under all possible conditions. 

Gas Optimization and Anti-Reentrancy Measures 

• Optimizing gas usage to prevent high transaction costs and reduce the risk of denial-of-service 

(DoS) attacks. 

• Using reentrancy guards (e.g., OpenZeppelin’s `ReentrancyGuard`) to prevent reentrancy 

attacks, which are common in DeFi projects. 

Upgradable Contracts 

• Using proxy patterns  (e.g., Transparent Proxy or UUPS) to allow for future upgrades while 

maintaining security. 

• Ensuring that only authorized addresses (via multi-signature wallets) can upgrade contracts. 

Unit and Integration Testing 

Performing extensive unit tests and integration tests to simulate real-world scenarios and edge cases. 

● Highlighting that the team uses tools like Truffle, Hardhat, or Foundry for testing. 

 

Pause and Emergency Stop Mechanisms 

• Implementing pause functionality to temporarily halt operations in case of a vulnerability or 

exploit. 
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• Using multi-signature wallets to control critical functions like pausing or upgrading contracts. 

Token Standards Compliance 

• Ensuring compliance with established token standards (e.g., TRC-20 for TRON or ERC-20 for 

etherium) to avoid compatibility issues and ensure secure token transfers. 

Database Security 

The database stores sensitive user information, content metadata, and other critical data. Here are some 

security measures to include: 

Encryption at Rest and in Transit 

• Encrypting all data stored in the database (encryption at rest) and during transmission 

(encryption in transit) using industry-standard protocols like AES-256 and TLS 1.3. 

• Mentioning that sensitive data (e.g., user credentials, private keys) is encrypted end-to-end. 

Role-Based Access Control (RBAC) 

• Implementing role-based access control to ensure that only authorized personnel can access 

specific parts of the database. 

• For example, developers may have read-only access, while admins have full control. 

Regular Backups and Disaster Recovery 

• Performing regular backups of the database and store them in secure, geographically 

distributed locations. 

• Include a disaster recovery plan to restore data in case of breaches or system failures. 

Data Anonymization 

• Anonymizing user data wherever possible to protect privacy and comply with regulations like 

GDPR or CCPA. 

• Avoiding storing unnecessary personal information unless required for functionality. 

 

SQL Injection Prevention 

• Using parameterized queries and ORM frameworks (e.g., Sequelize, TypeORM) to prevent 

SQL injection attacks. 

• Regularly scaning the database for vulnerabilities using automated tools. 
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Monitoring and Logging 

• Implementing real-time monitoring and logging to detect suspicious activities (e.g., 

unauthorized access attempts). 

• Using tools like ELK Stack or Splunk for centralized log management. 

Application Security 

The frontend and backend of the application must also be secured to protect users from attacks like 

phishing, XSS, and CSRF. Here are some measures to include: 

Secure Authentication and Authorization 

• Using OAuth 2.0 or JWT (JSON Web Tokens) for secure authentication. 

• Implementing two-factor authentication (2FA) for added security, especially for admin 

accounts. 

Input Validation 

• Validating all user inputs on both the client and server sides to prevent attacks like Cross-Site 

Scripting (XSS) and Cross-Site Request Forgery (CSRF). 

• Using libraries like DOMPurify to sanitize user-generated content. 

Content Security Policy (CSP) 

• Implementing a Content Security Policy (CSP) to prevent malicious scripts from being 

executed on platform. 

• Restricting external resources (e.g., third-party scripts) to trusted sources only. 

Rate Limiting and DDoS Protection 

• Using rate limiting to prevent abuse of APIs and endpoints (e.g., brute-force login attempts). 

• Deploying DDoS protection mechanisms (e.g., Cloudflare, AWS Shield) to mitigate 

distributed denial-of-service attacks. 

Secure API Design 

• Using HTTPS for all API communications and enforce strict API key validation. 

• Implementing API versioning to ensure backward compatibility while introducing new 

features securely. 

Penetration Testing 
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• Conducting regular penetration testing to identify and fix vulnerabilities in the application 

layer. 

• Using tools like Burp Suite, OWASP ZAP, or Metasploit for testing. 

User Privacy and Data Protection 

• Complying with global data protection regulations like GDPR, CCPA, and others. 

• Allowing users to delete their accounts and data permanently, ensuring compliance with "right 

to be forgotten" laws. 

Mobile App Security 

• ensuring it follows OWASP Mobile Security Guidelines. 

• Using secure storage mechanisms (e.g., Android Keystore, iOS Keychain) to store sensitive 

data on devices. 

General Security Best Practices 

In addition to the above, include these general security practices that apply across all layers: 

Multi-Signature Wallets 

• Using multi-signature wallets for managing funds and critical operations, ensuring that no 

single person has full control. 

Bug Bounty Programs 

• Launching a bug bounty program to incentivize ethical hackers to report vulnerabilities. 

Incident Response Plan 

• Developing a comprehensive incident response plan to quickly address security breaches or 

exploits. 

• Including steps for containment, investigation, mitigation, and communication with 

stakeholders. 

Regular Updates and Patching 

• Commiting to regular updates and patching of all software components to address newly 

discovered vulnerabilities. 

• Staying informed about the latest security threats and proactively mitigate risks. 

User Education 



 

 

17 Appendix - 

Security 

• Educating users about best practices for securing their accounts (e.g., strong passwords, 

enabling 2FA). 

• Providing clear guidelines on how to recognize phishing attempts and avoid scams. 

Compliance and Certifications 

● Highlighting any compliance certifications platform adheres to, such as: 

o ISO 27001 (Information Security Management) 

o SOC 2 (Service Organization Control) 

o PCI DSS (Payment Card Industry Data Security Standard) 

• Mentioning ongoing efforts to achieve additional certifications if applicable. 
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